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11. Report on Digital Marketing Tools and Techniques

Programme Details in a Nutshell

Name of the Event

“Digital Marketing Tools and Techniques "

Nature of the Event

Workshop

Objectives

¢ To gain more knowledge about essential
Digital Marketing Tools

e To Implement Effective Digital Marketing

Strategies
Resource Person Dr. Prathibha P.H, SSV College,
Valayanchirangara
Date And Time 17-08-2023 to 18-08-2023
10. AM to 04.30.P M
Duration 10 Hrs
Beneficiaries 39 Students
Venue Or Platform 3rd Year BBA Class, RVCAS

Organizing Dept./ Cell Dept. of Computer Applications in association
with IQAC
Coordinator Ms.Rengini D, Assistant Professor, Department
of Computer Applications
Outcome/ Benefit of
® Participants will show a clear
the Programme

understanding and effective use of key
digital marketing tools

e Attendees will be able to create and
implement impactful digital marketing
strategies




Detailed Report

The "Digital Marketing Tools and Techniques" workshop, held on August 17th and
18th, 2023, was designed to deepen participants' understanding of essential digital
marketing tools and strategies. Conducted by Dr. Prathibha P.H from SSV College,
Valayanchirangara, the workshop was held from 10:00 AM to 4:30 PM at the 34 Year
BBA Lecture Hall of Rajagiri Viswajyothi College of Arts and Applied Sciences
(RVCAS). Spanning 10 hours, the event catered to 39 students and was organized by
the Department of Computer Applications in association with IQAC, with Ms.
Rengini D, Assistant Professor in the Department of Computer Applications,
coordinating the programme. The primary objective of the workshop was to gain
more knowledge about essential digital marketing tools. Dr. Prathibha P.H led a series
of interactive sessions that introduced participants to various digital marketing
platforms and tools. These included search engine optimization (SEQ) tools, social
media management software, email marketing platforms, and analytics tools.
Participants engaged in hands-on activities that provided practical experience with
these tools, enhancing their ability to effectively manage and optimize digital

marketing campaigns.

In addition to tool mastery, the workshop aimed to implement effective digital
marketing strategies. Dr. Prathibha P.H guided attendees through the development
and execution of comprehensive digital marketing plans. Students learned how to
integrate various tools into cohesive strategies, targeting specific marketing goals and
audiences. Practical exercises focused on creating and refining digital marketing
strategies that leverage the capabilities of the tools introduced, allowing participants

to apply their knowledge in real-world scenarios.

Ms. Rengini D, the workshop coordinator, played a crucial role in ensuring the
program'’s smooth execution. Her coordination, combined with Dr. Prathibha P.H’s
expertise, contributed to a successful learning experience for the participants. The

workshop effectively met its objectives, equipping students with valuable skil

digital marketing tools and strategies, thereby enhancing their capabilities i

.



Feedback Report

The "Digital Marketing Tools and Techniques" workshop, held on August 17th and
18th, 2023, received positive feedback from all participants. Dr. Prathibha P.H’s
engaging sessions provided valuable insights into essential digital marketing tools
and strategies, which students appreciated for their practical application. Participants
demonstrated a solid understanding and effective use of various digital marketing
tools, as well as the ability to create and implement impactful marketing strategies.
The interactive and hands-on approach of the workshop was highly praised, leading
to an overall high satisfaction rating. Attendees left with enhanced skills and
confidence in managing digital marketing campaigns, making the workshop a

successful and enriching experience.




Poster of the Workshop on Digital Marketing Tools and lechniques

GPS Map Camera
Vengoor, Kerala, India

SG4R+68P, Thungali Kaippilly Rd, Vengoor, Kerala 683544, India
Lat 10.155054°

 Long 76.540211°
17/08/23 10:30 AM GMT +03:30

Students Exploring Key Digital Marketing Tools and Strategies at the

Interactive Workshop




Participant’s List

RAJAGIRI VISWAJYOTHI COLLEGE OF ARTS AND APPLIED
SCIENCES, VENGOOR, PERUMBAVOOR

Name of the Program: 202 /<csh OP o Dﬁ rfa&mi‘@ﬁwﬁ'_!x@@/;
fT

| | | e B N “__.._.__._l_ .-_._ Hees ___
51 No | Name of | Department ! Signature :
' Studtnt ! ‘
——f = =% 2 i e _:
C Ml | wen B4
XY fwus.m . fl'l' @_A. {hj(m .
. i -
i o SNBY ; ni ee A @_ |
. i Beowt waodial 2 "_FH"_"':._",' s
i QHM SDS Lvu "EL Ay DLE ,E&Jﬁ.:zu;pls .__L_|

M JLr Lt“‘_,__%f?;ffmw%aw \%égLf
_ ‘ _“9‘?%__7_%{.” ;! /1t Beomy JO*’fL

MoolhasRay 1864 J i |

.SI_.._ _rAu _quu I _Bepv) wnple ‘_..2

“- '4{% FV *% [ Riw o mlﬁ.lﬂ{-'z |
..o . ks 58 [g‘[_ - {gdlh;?'vz.w&«f"g' |

0| Abbinaampe e e st |




11 /{"Z‘«J‘A P ed fﬂ] 3 e ANEL o —]
L'_;"h"-f‘[' Jf:i,wg WL fg{ ff‘- ke -

2 MMMMMM_MQ
3 ¥ (o~ Ao ctle!- | ﬁ‘
¥ Iglﬂ{lﬁhﬁ /)04 9 fﬂ,ffqm:q' Xfﬂrf-«fmf-r}zba :é_g__

£ Towal:s o

NAYAM) W B er Moedel -1 Hhang .
M VT MaR Novani -

tl ¥ <o AMeded ~4

15 Jhan
MiSphan J ﬂnma-. F  Tareait o

160 - :"/J 3 "‘1“__ B C—‘-‘\rv"_} _,{i,ﬁ_-}f’fﬁ"j '_‘,]{ :

*low :Cjﬁ‘? «anu B Ta walis |
17 B Com Model —|

M Al Py & Toseditn
18 ;

djun D < i B @orm Modd +EEL
19

Micdons . 5 | B eom Modd | Eranc s

2

]

éjﬂf;ﬁmﬂrﬁﬁww-?

Llasnce £ Tarx<2h

21 - ;
& B Y : }
ﬁiﬂnz/:{:& Santlotl L T o Aedel -/ Game £ fira cgincté{_‘_.‘: e

M B conms Model - | -~

22 4
ek il T8 ikt o i e e ﬁm‘ﬁ‘——

23 M B tom Medel - | &
W -R ks

%'—,Lm\m C = G rante K Taxales
- W B _tewm Qo dysl -

24 ;
w i?nm-\.ce_ £ Tare\r op i’lﬁk{l

A & Meoco! -
i ﬁgﬂ%ﬁ_@fu fm&:w,(  Jape .é'i iﬁ

26

ABIE SARL 1 Bl MopEl -2 FINANCE § TAxATIA: ﬂ?i’“ e




e Sobne L T —AUG e

28] s - ek
Qﬂh;m (Quj N Bem Model 2z @9’{‘3*"“3?:5

2%t Con ?.@, -2 Peom ool w GeafG

30 Aiglq_u_ T\argh=et G B zcorm Mode] S oy |V

31 3 4 . /
Aﬂ.‘r‘.u. M.aaigg loy 0 Busm Moded 3 ]%(m
32 oy Pl | Tap Bom i dyll 2 e e dla
Ui o g Pk
T ! Y17 )
i U Beom oded = M b

f"‘lighu Ahomon :
3 Boefin ﬂc‘fi’-';_‘?m Y (Beorn el 2 giiqf{:‘"iLM*‘f'

o ) ,. Tk
\B‘ii.rzw Q\JU\GQ ""ll ,% { et ‘\n- L_”!, QK 2 __,_}L-J:""l _JL[’?
ot t J
36| FRA N B o
=ETHUMAD LA VAR \\ RO MOPCE L 2 }_f,\\e-ﬁ“i
7 Sput T AL Bty MOEL D | Gaas
g Qolorawsols. % Py o
P ETA W e Wodyd 3. Raemt
: s |
el “zmarian IT1 "Bon~ PAcdelp fmmplow) B

]’:'inc}pai o '_* e 2 H"
4 4 b AMAT ™ b
2 - {22 Ay onaniBAD N e
A el veneolh o\ =il
g =3 AU T
N 112 (pewumeroo iz

4 N




